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C anadian stock markets closed
nearly flat Friday, preserving a
modest gain for the week, as gold

miners, utilities and telecommunica-
tions took up the slack from falling fi-
nancial and energy stocks. U.S. mar-
kets retreated after hitting their highest
levels of 2009 in the previous session,
with Dow heavyweights IBM,Bankof
America and General Electric all
moving lower on disappointing results.
But Google went the other way, send-
ing U.S. market futures higher ahead of
Monday’s open.

The S&P/TSX Composite index re-
covered from a triple-digit tailspin to
finish Friday with a gain of 0.25 of a
point, closing above 11,500 for only the
fifth time in 2009 at 11,504.76. The
S&P/TSX Venture composite added
3.17, or 0.2 per cent, to 1,331.57. The se-
nior Canadian equity benchmark rose
0.6 per cent this week, while the Ven-
ture board finished the week with a
gain of 1.9 per cent.

Canadian bank stocks were weaker
Friday, as Bank of America dragged
North American financials lower, post-
ing a third-quarter loss of $1 billion US,
or 26 cents a share, compared with a
year-earlier profit of $1.18 billion, or 15
cents. Shares fell 84 cents, or 4.6 per
cent, to $17.26 US. Scotiabank fell 33
cents, or 0.7 per cent, to $46.64 and
Manulife retreated 19 cents, or 0.9
per cent, to $22.02, whileCIBCdipped
68 cents, or one per cent, to $64.68.

General Electric fell 71 cents, or 4.2
per cent, to $16.08 US. Q3 earnings
were off 42 per cent from a year ago, to
$2.49 billion, or 23 cents a share, with
earnings at the financial arm,GECap-
i ta l p lung ing 87 per cen t . The
S&P/TSX financial group fell 0.6 per
cent Friday, with 20 of 24 members
moving lower. Scotiabank fell 33
cents, or 0.7 per cent, to $46.64 and
Manulife retreated 19 cents, or 0.9
per cent, to $22.02, whileCIBCdipped
68 cents, or one per cent, to $64.68.

The S&P/TSX global gold index rose
1.3 per cent Friday, asAurizonMines
added 24 cents, or 4.7 per cent, to
$5.30. Yamana Gold rose 43 cents,
or 3.5 per cent, to $12.90. Gammon
Gold ended the session up 30 cents, or
3.3 per cent, at $9.49.

Solar-grade silicon maker Timmin-
co gained 46 cents, or 36 per cent, to
$1.73, on news that it will restart the
third of three furnaces at its factory in
Quebec, a sign of recovery in the mar-
ket for solar materials. Timminco
shares slumped as low as $1.02 in July
after trading as high as $34.69 in June
2008. Shares ofCanadianRoyalties
jumped 20 cents, or 35 per cent, to 78
cents. The owner of the Nunavik nickel
project in Quebec’s Raglan district
agreed to a $192-million takeover bid,
sweetened by 20 cents a share, from
joint-venture partners Jilin Jien, a
Chinese nickel miner, and Vancouver
junior Goldbrook Ventures. Gold-
brook shares added a nickel to 20
cents.

On Wall Street, Tempur-Pedic In-
ternational rose $1.54, or 7.4 per
cent, to $22.25 US after earnings
climbed 6.6 per cent to $25.7 million
US, or 34 cents a share, from $24.1 mil-
lion, or 22 cents a year earlier.
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Xtreme N DIR-685 router
with built-in photo frame,

D-Link, $300US
D-Link has brought some serious mul-
titasking capability to this all-in-one
home network router that doubles as a
digital photo frame and Internet con-
tent player. At
8.1 cm (3.2-
inches), the
LCD screen
isn’t exactly a
showcase for
your favourite
photos , bu t
this multi-pur-
p o s e r o u t e r
c a n s t r e a m
video, weather forecasts and other In-
ternet content, as well as displaying the
device status. A 6.3-cm (2.5-inch) drive
that mounts on the side of the router
adds the ability to store up to one ter-
abyte of data. BitTorrent software sup-
port is built in so you don’t have to have
a computer on to access digital media
online. Built-in FTP server, 802.11n
Wi-Fi with 2.4 GHz signal to connect
computers and other devices on your
home network, and two USB ports so
you can connect a printer and external
storage device to share around your
home network. www.dlinkshop.com.

HFI-2400 headphones,
Ultrasone, $330US

Ultrasone has just announced it’s
launching the new HFI-2400s, billed as
the “flagship” of the HFI series. Open-
backed, foldable and the only head-
phones in the HFI series to have de-
tachable cables, the 2400s incorporate
Ultrasone’s S-Logic technology for con-
cert-like, three-dimensional sound.
The sound is also safer on your hearing
with Ultrasone headphones reducing
sound pressure on the eardrum by up
to 40 per cent. www.ultrasone.com.

VAIO X Series notebook,
Sony, $1,500

Sony’s newly announced X series
notebook weighs in at under a

kilogram, or just 1.6
pounds, including
its battery. At 1.27
cm (half an inch)
in thickness, it has
about the same
profile as some
cellphones. That
packages up an
11.1-inch LCD
d i s p l a y w i t h
LED backlight
technology.
T h e s t a n -
dard battery
gives it 3.5
hours run

time, while
the extended-

c a p a c i t y b a t t e r y
brings that up to 14 hours,

good enough for the longest flights. The
touchpad brings features of touch
smartphones like zooming in and out,
flipping through photos, rotating items
on the screen, and horizontal and verti-
cal scrolling. A solid state drive speeds
boot-up and lessens the risk of hard-
drive damage. It will come with Win-
dows 7 Home Premium as its operating
system, with availability starting in No-
vember. www.sonystyle.ca.

SPOT Satellite GPS Messen-
ger, $189

The new SPOT
Messenger is
30-per-cent
s m a l l e r a n d
lighter than the
original SPOT
satellite person-
al tracker first
introduced two
years ago. Sub-
scription-based
(a $99 US annu-
al fee) this water-
proof, handheld satellite messaging de-
vice transmits a user’s GPS coordinates
and messages from just about anywhere
in the world, making it useful in remote
areas where you can’t get a cellphone
connection. It can also map the user’s
route and progress on a website. Avail-
ab l e s ta r t ing November . www.
findmespot.ca.

Gillian Shaw, Vancouver Sun
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T he success of the B.C. mineral
exploration and mining indus-
try is something all British

Columbians should be proud of. En-
compassing the largest part of the
Canadian Cordillera — a mountain
belt rich in minerals and coal — B.C.
produces and exports a significant
amount of copper, coal, gold, silver,
lead, zinc, molybdenum and other in-
dustrial minerals every year.

In 2008, the mining industry gener-
ated over $8 billion in revenues, and,
over the past five years, has paid over
$2 billion in taxes to government. This
economic activity has created jobs and
helped to pay for the important pro-
grams and services that Bri t ish
Columbians count on.

Unfortunately, the mining industry
in B.C. is currently experiencing a pe-
riod of economic uncertainty. The
global economic slowdown has put
downward pressure on commodity
prices. This, combined with tight cred-
it markets, has decreased investment
in mineral exploration activities. In ad-
dition, higher costs for labour, energy
and materials and a strengthening
Canadian dollar have impacted prof-
itability.

In looking ahead to what the next
decade may hold for the mining sector,
there are four fundamentals that tend
to emerge when considering what the
future of the industry might be:

• Commodities: The minerals pro-
duced by the mining sector in B.C. will
continue to be needed by society. Met-
allurgical coal, B.C.’s most valuable
mineral commodity, will continue to
be in high demand from emerging
markets in Asia. In addition, the mar-
kets for copper, molybdenum, zinc and
industrial minerals, including aggre-
gates, all look promising into the next
decade. Gold and silver, the two com-
modities that have performed well
throughout the recession, will remain
important to investors and will spur
exploration in the province.

• Supply: There is a limited number
of known major mineral deposits that
are economically viable in politically
stable regions of the world. These sup-
ply constraints, as demand increases,
will put significant upward pressure on
long-term prices. B.C. is endowed with
rich mineral potential and a reason-
ably stable policy environment. This
should encourage further investment
into the province.

• Social licence: Increasing expec-
tations and scrutiny by the public, in-
terests groups and investors, com-
bined with stronger government regu-
lations, mean that companies must not
only meet but, in many cases, exceed
environmental and social performance
standards. Companies that are willing
to embrace this challenge head-on will
thrive in the coming years and those
that do not will find it more and more
difficult to do business in B.C. and
around the world.

• International Activity: There
are some 800 junior mining compa-
nies that call B.C. home and operate in
some 65 countries around the world.
The B.C. mining industry also employs

thousands of people in the service,
supply and manufacturing sectors and
those are areas in demand both here in
the province and from organizations
operating in every region of the world.
Steps should be taken to better under-
stand and support this part of the sec-
tor. These are high paying value-added
jobs and these are companies that con-
tribute tremendously to the vitality of
the province.

Of course there are risks in B.C., par-
ticularly when it comes to investor
confidence. For example, despite sig-
nificant exploration spending over the
past six years, and a large number of
major projects entering the permitting
process, there has not been a major
new mine opened in B.C. since 1996.

The reasons for this range from de-
lays in permitting, uncertainty around
first nations land claims and consulta-
tion requirements, to a lack of needed
infrastructure, particularly power.

However, the overall prospects for
mining in B.C. are positive. It requires
government, community leaders and
industry to work together to address
the key issues that will facilitate posi-
tive economic development and im-
prove B.C.’s investment attractiveness.

At the end of the day, the mining sec-
tor in B.C. represents an economic
cluster that is the envy of many other
regions of the world.

Special to The Sun

Michael McPhie is the managing director at
Heenan Blaikie Global Advisors Corp. This
paper is being presented at the third Outlook
2020 Summit taking place in Vancouver on
Oct. 20. Registration for the Summit and full
discussion papers can be found at BCBC.com

Future is bright for B.C. mining sector
OUTLOOK 2020 SUMMIT
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If CreativeMix, a one-day seminar
meant to foster creativity in both the
workplace and the arts, had a poster
child among its 12 speakers, it would
have to be Vancouver’s Steve Recht-
schaffner. A former creative director
with Electronic Arts and Humanature
Studios and producer with Propaganda
Films, Rechtschaffner currently runs
No Robots, a Vancouver-based devel-
oper/publisher of games and other mo-
bile applications.

These are great business credits, but
h e r e ’ s s o m e t h i n g e l s e a b o u t
Rechtschaffner: He invented snow-
cross, those wild races where four
snowboarders or skiers race over
moguls in an event that’s part winter
sport and part NASCAR smash-up.

If you want to think creatively, inside,
outside or through the walls of the box,
Steve’s the guy to get the creative juices
flowing.

Rechtschaffner will team with Net-
t w e r k M u s i c G r o u p C E O T e r r y
McBride and comic juggler David
Aiken for CreativeMix’s 9 a.m. opening
session — one of four 90-minute ses-
sions involving three speakers on three
different topics — Thursday at Yale-
town’s Roundhouse Community Arts

Centre. This mix of people from differ-
ent disciplines of the arts and business
is the brainchild of Corwin Hiebert, an
event producer whose previous credits
include GeoWeb, where geographic
mappers exchange ideas.

“I’m inspired by people in creative
disciplines outside what I do,” says
Hiebert. “It’s their imagination, their
excitement, their process that really
drives me and gets me thinking, ‘I can
do what I do a little differently.’”

On the surface, it would seem many of
the speakers are far apart in their pur-
suits and interests. What does photog-
rapher David duChemin have in com-
mon with branding experts Noel Fox
(whose clients include Lululemon Ath-
letica); Steven Cox, a principal and de-
sign director of Cause & Affect; and
Don Chisholm, co-founder of Dossier
Creative?

Plenty, it turns out.
“Because of the work that David

duChemin has put into branding his
name and style of photography, he’s
now publishing books that are selling
tens of thousands of copies,” Hiebert
said. “Organizations around the world
want him to shoot because he’s built
such a clear voice and clear image … be-
cause he helps people who care about
what they’re looking at through their
camera.”

Other speakers at CreativeMix are Jay

Dodge, artistic producer of theatre/
performance group Boca del Lupo; de-
signer and TV host Kelly Deck; Steve
Merkely, who runs the Yaletown
gallery/cafe/studio Raw Canvas;
Chambar chef David Robertson, and
journalist and trend expert Sarah Ban-
croft.

“What we wanted to do is get as many
speakers from as many industries as we
can muster up and have one theme —
creativity — and get them to tell people
how you do what you do, whether it’s
fostering, managing or inspiring,”
Hiebert said.

One topic has Merkely speaking
about “the Yoga of business.”

“What, exactly, does that mean?
“Steve Merkely is a yoga instructor

who just opened Raw Canvas in Yale-
town,” Hiebert said. “When he starts
business ventures, he has this balance
of being a business person focusing on
bottom line and employees and bud-
gets, and someone who concentrates
on growing and sustaining a business
in a way that aligns with your body,
your soul and your mental wellness.”

About 150 people are expected to at-
tend the sessions. For information, go
to creativemix.ca.

mandrews@vancouversun.com

Vancouver businessman among speakers at CreativeMix

Seminar to promote creativity in
both the workplace and the arts

INNOVATION

CreativeMix is a one-day seminar on creativity at Yaletown’s Roundhouse Community Arts Centre Thursday that will feature
a mix of people from different disciplines of the arts and business. Above, some of the organizers and participants.
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