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C anadian stock markets slumped
Friday, as downbeat economic
data on both sides of the border

stopped Thursday’s rally in its tracks.
The S&P/TSX Composite closed down
164.47 points, or 1.5 per cent, at
10,910.75, to end the month of the Oc-
tober down 4.2 per cent for its first
monthly loss since February.
With two and a half hours remaining
in Friday’s session, the senior Canadi-
anbenchmarkhadplunged308points,
eliminating all the gains from Thurs-
day, the best day on Canadianmarkets
sinceMay.
A year ago, that big a loss with that
much time left on the clockwould have
had traders hiding the sharp objects —
Oct. 27, 2008, a quiet Monday, turned
into a bloodbath in the final two hours,
as the market plummeted 558 points,
to close down 756, or eight per cent.
This time, theCanadianmarket clawed
back nearly half its losses, even spiking
45 points after the closing bell as the
TSX matched up a flood of market or-
ders.

The S&P/TSX Venture composite
trimmed19.01points, or 1.5per cent, to
close at 1,291.41. The Venture board
finished October in positive territory,
up 1.1 per cent, after surging asmuchas
5.6 per cent earlier in the month. U.S.
investors didn’t enjoy anything close to
the late rally on the TSX: The Dow
Jones Industrial Average plunged
249.85 points, or 2.5 per cent, to
9712.73, up just 28 points from its low
of the day.
Itwas theworst day for theDowsince
April 20. TheS&P500 fell 29.93, or 2.8
per cent, to 1,036.18, while the Nasdaq
composite shed 52.44, or 2.5 per cent,
to 2,045.11. The Dow was nearly un-
changed for the month, while the S&P
fell two per cent in October, and the
Nasdaq slumped 3.6 per cent.
In New York, Bank of America
sharesdropped$1.15, or 7.3per cent, to
$14.58 US, JPMorgan Chase sank
$2.58, or 5.8 per cent, to $41.77 US,
andGoldmanSachs lost $8.41, or 4.7
per cent, to $170.17 US. In Canada, the
S&P/TSX banking group did better,
falling 1.6 per cent.
Geothermal stocks climbed after the
U.S. Energy Department announced
millions in grants to the industry:
Nevada Geothermal will get two
grants worth $3.4 million US — it
added five cents to 99 cents. Sierra
Geothermal gained two cents, or
seven per cent, to 29 cents after re-
ceiving government funding worth
$10 million US. Vancouver-based
Magma Energy is also getting $10
million US. Its shares rose two cents
to $1.82.
Shares of Pitt Meadows-based
Tranzeo Wireless Technologies
gained 13 cents, or 18 per cent, to 86
cents. The company booked a $5.4-
millionUS order for its wireless broad-
band subscriber equipment.
Tim Hortons dripped down 82
cents, or 2.6 per cent, to $30.97, after
booking costs of $23.1 million to move
its headoffice back toCanada.Q3 earn-
ingsat the iconic coffeeanddonut chain
fell 22 per cent to $61.2 million, or 34
cents a share, from$78.8million, or 43
cents a year earlier. Sales rose 10.7 per
cent to $563.6 million as the recession
failed to put much distance between
Canadians and their apple fritters.
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Poken $20 US
I was at a conference recently when

Internet entrepreneur John Chow sug-
gested we Poken our contact info.A hit at
the recent bloggers’conference in Las Ve-
gas,the tiny Poken hangs on a keychain,
doubles as a storage drive and shares your
contact details with other Poken owners.
To exchange info,you hold up the tiny
hand,its palm glows green,and the ex-
change is done.Plug the USB drive into
your computer and you'll have the con-
tact info on the profile that you’ve set up
at Poken.They come in a range of designs
— I got a kitty one — and you can cus-
tomize them with your own brand.Any
time you update your information on Po-
ken,your contacts will automatically see it
on their Poken site.Targeted for compa-
nies and great for trade shows and confer-
ences — but everyone has to have one to
make it work.www.doyoupoken.com

T505 Bluetooth Visor Speaker,
Motorola,$130

I watched a guy parking the other day
with a cellphone in his ear,and his atten-
tion was so clearly directed to the conver-
sation that he hit the car behind him.Defi-
nitely a candidate for hands-free,possibly
one who shouldn’t even try to drive and
talk at the same time.With Ontario and
British Columbia only the latest in a grow-
ing number of jurisdictions that don’t
want you to juggle a phone and the steer-
ing wheel on the road, it’s time to start
considering hands-free options.The Mo-
torola T505 Bluetooth Visor Speaker al-
lows for instant Bluetooth connectivity in
any vehicle,great for those of us who
haven’t recently sprung for a new model
that has such features already built in.
www.motorola.ca

Epson Perfection V500 Office
Colour Scanner,$400

An automatic document scanner to
help small offices manage the paper clut-
ter.This has a 30-page auto document
feeder included,and an event manager
configures jobs to let you start scanning
at the touch of a button.You can create
enlargements from film,at 6400 dpi for
enlargements that are up to 43 cm to 56
cm (17 by 22 inches) and larger. It also
scans slides,negatives and medium-for-
mat film,and has easy photo fix to touch
up faded photos.USB connection.
www.epson.com

inPulse wristwatch,Allerta,$149
The long-rumoured Dick Tracy

watch for BlackBerry users has arrived in
the form of the $149
inPulse.The brainchild
of a 23-year-old Van-
couver-born entre-
preneur and Universi-
ty of Waterloo grad,
the watch connects
wirelessly via Blue-
tooth to your Black-
Berry. It alerts you to
incoming calls,text
messages and e-mails.Released to coin-
cide with the cellphone driving ban in On-
tario,the fourth province to go that route
and soon to be followed by British Colum-
bia, it is billed as a BlackBerry“accessory.”It
also vibrates when you get an incoming
call.There is no input and it only gives you
a snapshot of what’s happening with your
BlackBerry,but it saves you rooting
around in your purse or pocket to find it.
And in jurisdictions where there are regu-
lations on cellphones and driving,you’re
not supposed to be even holding up your
BlackBerry to look at it. It doesn’t take the
place of a Bluetooth headset.Just don’t
take your eyes off the road to look at it.
www.freeupyourhands.com
gshaw@vancouversun.com
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BY MARCEL TETRAULT

COMOX

T he coal seam stretching 25 kilo-
metres in the hills between Fan-
ny Bay and Courtenay on Van-

couver Island might soon become a
component of Korean and Japanese
steel.
Comox Joint Venture, a partnership
between Compliance Coal Corp. of
Vancouver and subsidiaries of Japan-
ese import/export company Itochu
Corp. andKorean electronics, chemical
and telecommunications giant LG, re-
cently held an open house in Fanny
Bay.
The 3,100-hectare underground coal
deposit could contain as much as 100
million tonnes of coal. The partnership
plans to extract between one and 1.5
million tonnes of washed coal annually
for 20 to 25 years.
That is a lot of coal. According to pro-
ject manager Dan Berkshire, all of the
coal ever mined on Vancouver Island,
excluding the existing Quinsam coal
mine, amounts to just 50 million
tonnes.
“This one project is larger than all of

the total previous coal,” he said. “It
could potentially be a very big project.”
The coal is metallurgical coal, used in
steelmaking.
“It is really quite rare,” saidBerkshire.
“And there is no substitute for metal-
lurgical coal in themaking of steel.”
While the coal is all metallurgical
coal, the company estimates about one
fifth of the product extracted might be
diverted to generate electricity.
“Possibly up to 20 per cent could be
sold as thermal coal,” said Berkshire.
“We’re still in the engineering stage so
wedon’t knowwhat the ratiomight be.”
Facilities planned for the site include
mine entrances, a coal washing plant,
storage facilities, stockpiles,waste rock
piles and offices.
Those surface structures will be con-
fined to a 200-hectare portion of the
site that sits in a valley about six kilo-
metres west of Fanny Bay.
Several different transportationplans
are currently under consideration.
The coal might be shipped by rail or
truck to Port Alberni and then shipped
out in freighters or it could be trucked
to eitherMiddlePoint inCampbellRiv-
er or Duke Point inNanaimo.
Compliance president and CEO John

Tapics said that they hope to have the
mine up and running by the end of
2012.
He said that where the company will
get the water required to wash the coal
is still to be determined.
“In terms of the overall need for any
makeup water, there’s still a question
because the plant hasn’t been de-
signed.”
Company representatives say the
mine would provide about 200 direct
full-time jobs over its 20-year life,
about 40 jobs associatedwith transport
of the coal and another 300 to 500 in-
direct support jobs.
The project is currently at the pre-
application stage of the environmental
assessment process. Once an applica-
tion is submitted a review process is
initiated that includes public consulta-
tion before the minister of the day
makes a decision on the application.
The company expects to complete the
environmental study, as well as a feasi-
bility study for themine, in the first half
of 2010.
They hope to have the required gov-
ernment permits early in 2011.
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Plans are to extract washed coal for next 20 to 25 years

Island coal operation would
supply Asian steel mills
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Comox Joint Venture project manager Dan Berkshire stands in the Raven coalfield near Comox. The company intends to
mine a 3,100-hectare deposit, which ‘is larger than all the total previous coal’ mined on the Island, Berkshire said.
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B ritish Columbia’s creative sector
is by all measures an important
economic contributor to the

provincial economy. In today’s knowl-
edge-based economy, creative skills are
becomingmore valuable as demand for
entertainment and media grows and
technology continues to present new
entertainment experiences. In a report
that was prepared for the Business
Council of British Columbia, Pricewa-
terhouseCoopershas estimated that the
creative sector adds some $4 billion in
wealth to B.C., representing nearly
three per cent of provincial GDP, and
employs over 85,000 people. Those
numbers peg it almost evenly against
the traditional resource-based sector of
agriculture, forestry and fishing.
According toPwC’smost recentGlobal
Entertainment and Media Outlook:
2009-2013, the global entertainment
and media market remains poised for
growth. More importantly for B.C., this
includes growth from the video game in-
dustryat7.4percentperyear,andestab-
lished segments like filmed entertain-
ment that is expected to achieve growth
of fourpercentperannum.B.C. isaglob-
al presence inboth these industries.
By 2020, all media will likely be con-
sumed over the same Internet-based
platform and be available on-demand
virtually anywhere via wireless com-
munications.
Another key driver of growth in the
entertainment and media sector is the
rise of the “Net Generation” — the first
to growupdigital. This global, connect-
ed generation was born between 1977
and 1997.While their parents spendon

average 20 hours every week watching
television, the Net Generation con-
sumes on average 20 hours of media
every day, actively multitasking
through the Internet, listening to mu-
sic, andwatching TV.
B.C.’s creative sector iswell positioned
to benefit directly from the growth in
global entertainment andmedia and its
rapid transformation in the coming
decade.Market growthwill bedrivenby
rising incomes in the developingworld,
converging technology platforms, and
changing demographics. All three fac-
tors will contribute to changes in how
entertainment and media is produced,
distributed, and consumed; otherwise
known as convergence.
However, despite the large economic
contributions of the creative sector to
B.C.’s economy and the apparent op-
portunities, there has yet to be signifi-
cant policy focus ondeveloping and ex-
ploiting the creative sector to its fullest
potential. It is certainly true that signif-
icant tax incentives in B.C. have helped
build our creative sector and remain
competitive, but visionarypublic policy
to leverage the impressive attributes of
the B.C. creative sector has yet to
emerge.
B.C. is a relatively small jurisdiction
in terms of population and economic
strength. Successful companies that are
competing, or have the potential to
compete globally should be nurtured
and encouraged to stay and grow in the
province. Large foreign companies
should be enticed to locate here.With a
few large anchor companies firmly es-
tablished, the province could be as
world leader in the creative sector. Cur-
rently, its strengths lie in film produc-
tion, visual effects, and interactive

video games. As the global outlook for
these sectors looks strong, this iswhere
the greatest returns may lie for the
province. However, time is running
short andmost U.S. states and Canadi-
an provinces present enticing opportu-
nities for our companies to relocate or
new companies to seek out.
B.C. canmove up the value chain, but
it will need a helping hand. Over the
past decade, B.C. has built a strong in-
frastructure of industry and education.
However, key core fundamentals are
still lacking if the province truly wants
tobe amajorplayer on theglobal scene.
While B.C. currently produces world
class content and has the education
system to sustain the flow of talent,
what it lacks are business leaders capa-
ble of taking successful businesses to
the global scale, venture capital, world
leading technology infrastructure, in-
novative distributors, or a culture of
technological adoption. None of these
shortcomings are insurmountable, but
time is of the essence in the rapidly
changing world of entertainment, cul-
ture and technology.
Government and industry have an
opportunity to get mobilized and col-
laborate on this bright future for the
creative sector. While surprisingly
comparable in size and scale to other
well-established provincial economic
sectors, the creative sector is verymuch
still at the low end of its potential
growth curve.

Special to The Sun

Rick Griffiths is a partner at
PricewaterhouseCoopers. This article is a
summary of a paper he presented at the Outlook
2020 Summit held last week in Vancouver.

B.C.’s creative sector bigger than you think
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