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Background

• In 2013, MNP worked with the Business Council of
British Columbia (BCBC) to quantify the contributions
B.C. businesses made to communities and non-profit
organizations across the province in 2012. The results of
that work were described in a report entitled Prosperous
Companies and Communities: Charitable Contributions
of B.C. Businesses; the first report of it’s kind in BC.

• This second annual report examines the contributions
made by businesses across B.C. in 2013, and highlights
examples of partnerships and innovative practices in
charitable giving.
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Methodology
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Complexity of Estimating
Charitable Giving

1. There is no uniform reporting template or method on
charitable giving by businesses.

2. Businesses give through a variety of channels:

Types of Charitable Giving

Cash donations

Sponsorship

Long term partnerships

In kind donations

Volunteering

Cause marketing

Donations to corporate foundation
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Complexity of Estimating
Charitable Giving

3. Businesses also mobilize employees and customers:

Types of Employee and Customer Mobilization

Raising money from employees

Supporting employee volunteering

Providing payroll deduction programs

Making matching grants for employee contributions

Raising funds from customers or suppliers
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Methodology

• To update last year’s results, MNP surveyed a sample of
businesses to determine the extent to which charitable
giving has changed compared to the previous year.

• These findings were used to estimate the overall change
in charitable contribution by B.C. businesses.
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Profile of Businesses in B.C.
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Micro (1 - 4
employees)

56.8%

Small (5 - 49
employees)

39.3%

Large (50 - 499
employees)

3.7%

Very Large (over
500 employees)

0.2%

Businesses by Number of Employees

Businesses in B.C. by Number
of Employees

Total Number of Businesses with Employees in B.C.
(December 2013)

Micro (1 - 4 employees) 104,351

Small (5 - 49 employees) 72,111

Large (50 - 499 employees) 6,883

Very Large (over 500 employees) 303

Total 183,648

Source: Statistics Canada : Canadian business patterns, location counts, employment size and North American
Industry Classification System (NAICS), national industries, by Canada and provinces, December 2013
(CANSIM Table 551-0005)
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• The large majority
of B.C. businesses
(96.1%) have less
than 50 employees.



Businesses by Industry

Source: BC Stats: 'British Columbia and Regional Totals - Location Counts by NAICS Industry (2007-) 10
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• The largest number of businesses with employees fall
within the service industry, construction and real estate
and wholesale and retail trade.



Profile of Charities in B.C.
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Charities in Canada

• There are over 80,000 charities in Canada registered with
the Canada Revenue Agency, of which roughly 14% are
located in B.C.1

• Registered charities employ about 2 million people across
Canada.1

• Across the country, total corporate donations were
estimated to be $2,295 million in 2009.2

1 The Charities File based on the Canadian Revenue Agency and Statistics Canada
2 As reported by Imagine Canada in its report Corporate Giving in Canada: The Latest Data, Trends, and Implications
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Charities in B.C.

• MNP estimated that, in B.C., total donations to charities
were approximately $2.2 billion in 2012.1

• Roughly 37% of donations (or $800 million) were reported
to be received by B.C.’s largest 20 charities.2

• Personal donations claimed by B.C. residents on tax
returns totalled $1.3 billion3 in 2012, representing
approximately 60% of donations to charity in the
province.

1 MNP estimates based on Charity Intelligence and Vancouver Sun article
2 Charity Intelligence and Vancouver Sun.
3 Statistics Canada CANSIM 111-0001
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Distribution of Non-Profit and
Voluntary Organizations

Source: Imagine Canada, “The Non-profit and Voluntary Sector in British Columbia,” 2006. 14
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Vancouver Foundation 2010
Survey of 575 BC Charities

Source: Vancouver Foundation’s 2010 “Survey of Non-Profits and Charities in British Columbia”. The online survey
sample included 575 BC charities.
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4% of charities

2% of charities

17% of charities

57% of charities

7% of charities

6% of charities

6% of charities

• The majority of
charities in B.C.
are located in
Metro Vancouver.

Location of Charities in BC



Vancouver Foundation 2010
Survey of 575 BC Charities

Source: Recreated from Vancouver Foundation’s 2010 “Survey of Non-Profits and Charities in British Columbia”.
The online survey sample included 575 BC charities.

Revenue Sources (Average Percent Revenue From)
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Government
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Other

Foundation grants

Individual donations
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Gaming
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Note: Results do not total 100% because different respondents had revenue in some categories but not others

• Government is the
largest revenue source
of charities in B.C.

• Corporate donations
are estimated to
account for 10% of
charity revenue in the
province.



Charitable Giving by
B.C. Businesses in 2013
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Estimated Corporate Donations
– Total

• Owners of small businesses often make personal instead of corporate
donations due to higher income tax benefits; consequently, only a
small percentage of micro and small businesses make charitable
contributions.

• Based on survey data and publicly available information, we estimate
total charitable cash donations made by B.C. businesses in 2013 at
approximately $300 million.

Company Size Total Donations
(2013, in $millions)

Percentage of Total

Micro (1 - 4 employees) $4 1%

Small (1 - 49 employees) $26 9%

Large (50 - 499 employees) $112 37%

Very Large (over 500
employees)

$160 53%

Overall $302 100%
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Estimated Corporate Donations
Per Employee

• Average donations per employee (of the companies that made
charitable donations) were estimated to have increased in 2013 over
2012 for all categories except very large companies.
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Total Corporate Giving –
Donations, Sponsorships and Partnerships

• In addition to donations, B.C. Businesses make contributions
through sponsorships and partnerships. We estimate cash donations
to constitute roughly 81% of total corporate giving.

Type of Giving Total Contributions
(2013, in $millions)

Percentage
of Total

Donations $302 81%

Sponsorships $37 10%

Partnerships $34 9%

Total $373 100%
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• Compared with last year’s estimates, there has been a shift in type
of contributions from donations towards partnerships. A trend
towards increased non-cash contributions and partnerships has also
been documented in other studies in Canada (Imagine Canada) and
the United States (Giving in Numbers, 2013).



Staff Mobilization – Research

Our research suggests many companies also mobilize staff:

• 83% of U.S. Fortune 500 companies offer matching
programs, and matching gifts comprise an average of
12% of total corporate cash giving.

• 18% of Canadian companies encourage employees to
raise money and 10% match employee contributions.

• 43% of Canadian businesses support employee
volunteering and over half of them gave employees
unpaid time off to volunteer.

• 50% of MNP survey respondents had a specific policy or
program that supports volunteer activities.

21Sources: CECP 2012 and Imagine Canada 2010., MNP Survey



Staff Mobilization – Survey

• The number of hours donated may fluctuate year to year.
Survey respondents that had a specific policy or program that
supports volunteer activities donated an average of 11 hours
per employee.

• Examples of non-cash contributions and volunteer hours as
reported by respondents included:

• Staff serving on Boards and Committees

• Offering support for Youth Sports

• Providing free professional services to the disadvantaged

• In-kind donations to silent auction events for charity

22Source: MNP Survey



Contributions by Type of Charity

Source: MNP Survey

• B.C. businesses make
contributions to a variety
of charities.

• Social services, health
and education continue
to receive the largest
portions of contributions.

• The majority of
businesses (85%) made
contributions to more
than one type of charity.
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Factors in Decision to Make
Contributions in a Given Year

• Many factors influence businesses in their decision to make
charitable contributions in a given year.
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21%
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21%
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71%
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4%

How profitable the organization was that year

Tax deductions available

Image of the business to the broader community

Image of the business in the local communities where you operate

Image of the business to current/potential business partners

Image of the business to potential employees

A sense of corporate social responsibility

Contributions made by competitors

Contributions made by other businesses in the community

Importance of Each of the Following Factors in Organization’s Decision to Make
Charitable Contributions in a Given Year.

Not Important Somewhat Important Very Important

Source: MNP Survey 24



Factors in Decision to Make
Contributions in a Given Year

As depicted in the previous table:

• A sense of corporate social responsibility and the image of the
business to local communities where they operate were both
considered very important factors in businesses’ decisions to give.

• The image of the business to the broader community, potential
employees and current or potential business partners were identified
as somewhat to very important by the large majority of respondents.

• The factors with the least influence on a decision to make charitable
contributions included: Contributions made by competitors,
contributions made by other businesses in the community, tax
deductions available and how profitable the organization was that
year.

Source: MNP Survey 25



Factors in Choosing a Recipient
for Contributions

• Choosing a recipient for contributions also involves the
consideration of multiple factors.
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Personal story/connection to a cause or organization

Tradition; supporting a cause/event supported for many years

Impact in the communities where the business operates

Impact in the communities where the business is headquartered

Employee input; causes that are dear to your employees

Being approached by a particular charity

Current events/news/hot topics

A link to the industry in which they operate

Possible exposure or marketing opportunities

Importance of Each of the Following Factors in Choosing a Recipient for
Charitable Contributions.

Not Important Somewhat Important Very Important

Source: MNP Survey 26



Factors in Choosing a Recipient
for Contributions

As depicted in the previous table:

• Choosing a recipient that has an impact in the communities where
their business operates is cited as the most important factor in the
allocation of contributions.

• Being approached by a particular charity and current
events/news/hot topics were not considered as important factors by
respondents.

• Other factors, such as having a personal story or connection to a
cause or organization, tradition, choosing causes/recipients that are
dear to employees, impacting the community where the business is
headquartered or with a link to the industry in which they operate,
and the possibility of exposure or marketing opportunities, somewhat
influence the allocation of contributions.

Source: MNP Survey 27



Case Studies
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Case Studies

• B.C. businesses continue to become involved in
communities where they operate by supporting
community needs and development that align with
corporate values.

• This presentation highlights three case studies of such
community involvement.

• Encana – Be more than a Bystander Program

• Quality Foods – The S.S. Minnow Community Program

• Prince Rupert Port Authority – The Community Investment Fund
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• Encana prides itself on being a part of the communities where it operates.

• Over the past 10 years, Encana has invested over $15 million in initiatives
that support B.C. communities and strengthen members of the community
through health, education and recreation projects.

Case Study – Encana

• In 2011, Encana identified an
opportunity to support family wellness
by becoming a founding partner of the
“Be More Than a Bystander” (“BMTB”)
program, a joint initiative with the
Ending Violence Association of BC
(EVA BC) and the BC Lions, aimed at
enabling people to speak up about
violence against women in British
Columbia.
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Case Study – Encana

• Through school visits with BC Lions Players and
presentations at youth events, the program is estimated
to have reached over 29,000 youth since 2012.

• According to the EVA BC website, the overall campaign’s
reach, through television, radio, public signage and other
media, is estimated to be in excess of 80 million views.

• Encana ensured that municipalities
near its operations, including Dawson
Creek, Fort St. John and Fort Nelson,
were included in the program and made
significant efforts to extend the reach to
include its employees and contractors.

• A robust internal communications effort
is now underway, with specific targeting
of field locations and work camps.

31



Case Study – Quality Foods

• Quality Foods (QF) operates twelve
grocery stores on Vancouver Island.

• For QF, being involved in the community is
about more than writing cheques.

• Historically, QF has supported, through
sponsorships, volunteering and non-cash
contributions, 30 to 40 events per year in
communities where its stores are located.

• Some examples of events sponsored by
QF include:

• Fireworks (Festivals of Lights),

• Summer events, such as sandcastle
competitions,

• Free community swim and skate events,
and

• Most recently, an attempt at the world’s
longest hockey game!

32

“In many cases we actually
roll up our sleeves and help
out at an event! In fact the
QF Children’s Sandcastle
Competition each summer

is a good example; the
entire event is run by QF

volunteers.”
-Ken Schley, Director of

Operations and Co-
Founder



Case Study – Quality Foods

• One of QF’s most creative initiatives involves the S.S. Minnow Community
Program. The S.S. Minnow, the original boat from the opening credits of
the popular show Gilligan's Island, is currently owned by Ken Schley,
Director of operations at QF. QF helps local fundraisers by contributing a
“3-hour tour on the S.S. Minnow” to charity auctions.

• Usually auctioned for $2,500 to $5,000, all proceeds go to support charity.
Costs to run the tour, including food and beverages, are incurred by QF.

• One of the recipients of this program
includes the Nanaimo & District
Hospital Foundation, a foundation that
has been supported by QF for nearly
20 years. In March 2014, the S.S.
Minnow raised $15,000 for the
foundation at the Vancouver Boat
Show and since 1995, QF has
donated more than $230,000 to the
foundation.
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• The Prince Rupert Port Authority (PRPA) has a
goal to enhance and build on its social license
to operate by investing and playing a key role in
the development and improvement of the
quality of life for the residents in Prince Rupert
and surrounding communities.

• In 2010, the PRPA established and introduced
its Community Investment Fund program whose
purpose is to support broad community-based
projects, initiatives and events that are deemed
to have a meaningful and wide reaching impact
in the Prince Rupert and regional communities.
PRPA contributes an annual amount between
1% and 5% of its Net Income to the Fund.

• Since it’s inception, the program has disbursed
nearly $3.5 million in donations and sponsors
which in turn enabled the leverage of an
additional $8.7 million for community legacy
projects

Case Study – Prince Rupert Port
Authority
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Source: Downtown Prince Rupert, flickr
photographer miguelb

Source: Prince Rupert Waterfront,flickr
photographer A.Davey



• An example of the use of the fund includes
a contribution for the North Pacific
Cannery’s Working Dock Restoration
project.

• The contribution of $200,000, announced
in June 2014, will help the Port Edward
Historical Society launch a 20 thousand
square foot restoration of the working dock.

• According to Ken Veldman, Director of
Public Affairs with the PRPA, the project
brings many benefits including:

• Preserving an important heritage site for future
generations,

• Creating local jobs and skills training opportunities,

• Increasing tourism through an improved visitor
experience,

• Increasing the capacity for North Pacific Cannery to
host large community functions and special events. Source: North Pacific Cannery, flickr photographer

miguelb

Case Study – Prince Rupert Port
Authority
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“As a Parks Canada-
designated National Historic
Site, North Pacific Cannery
commemorates
the role of the fishing industry
in the economic and cultural
development of not only north
western BC, but of Canada,”
said Don Krusel, President and
CEO of the Prince Rupert Port
Authority. “It is a reflection of
the wide-ranging benefits of
today’s port activity, which
extend from our region to
across the nation.”



Summary
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Summary

• B.C. businesses make donations to a variety of charitable
organizations.

• Contributions are made by businesses of all sizes from across the
province.

• This study estimates that, in 2013:

• About $450 to $1,000 was donated per employee by B.C.
businesses that made charitable donations.

• Approximately $302 million in total was donated by B.C.
businesses in the form of cash contributions .

• Businesses gave another $71 million in sponsorship and
partnership contributions.

• Organizations with a specific policy or program that supports
volunteer activities donated an average of 11 hours per
employee.

• Additionally, there were corporate contributions through staff and
client mobilization.
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Appendices
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Sources

• Business in Vancouver’s “Biggest Corporate Donors” List,” 2013.

• CECP, “Giving in Numbers: Corporate Giving Standard,” 2013
Edition.

• Imagine Canada: “Corporate Giving Canada: The Latest Data,
Trends, and Implications.”

• Imagine Canada, “Insights for Strategic Corporate Fundraising:
Further Findings from the Canada Survey of Business Contributions
to Community,” 2010.

• Imagine Canada, “The Non-profit and Voluntary Sector in British
Columbia,” 2006.

• Imagine Canada, “The Who, How, What and Why of Corporate
Community Investment in Canada”, 2011

• Vancouver Foundation, “After the Storm: A Survey of Non-Profits and
Charities in British Columbia,” 2010.
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About the Business Council

• The Business Council of British Columbia, now in its 48th year as
the premier business organization in BC, is a non-partisan
organization made up of more than 250 leading companies, post-
secondary institutions and organizations from across BC’s diverse
economy which supports hundreds of thousands of jobs across the
province.

• The Council produces timely and exceptional public-policy research
and advice on issues to enhance BC’s competitiveness and
prosperity. As a collaborative, non-partisan organization, the Council
strives to be a venue where members, policy experts, elected
officials and government decision makers can address problems and
form solutions together.
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About MNP

• MNP is the fastest growing major chartered accountancy and
business advisory firm in Canada. Founded in 1945, MNP has grown
from a single office in Manitoba to more than 75 offices and 2,500
team members across Canada. In British Columbia MNP has more
than 400 staff located in 15 offices across the province.
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• MNP’s Research and
Economics team provides
analysis and research services
on a range of economic and
statistical applications. Our
work helps clients with
decision-making,
communication of economic
and financial contributions,
documentation of the value of
initiatives and development of
public policy.



Contacts

For questions or comments, please contact:

Ed Mansfield, Ph.D.
Partner, Economics and Research

ed.mansfield@mnp.ca

Phone: 604.637.1584

Fax: 604.685.8594

Jessica Courtney
Senior Consultant, Economics and Research

jessica.courtney@mnp.ca

Phone: 604.637.1558

Fax: 604.685.8594

2300, 1055 Dunsmuir Street

PO Box 49148

Vancouver, BC V7X 1J1

Greg D’Avignon
President and Chief Executive Officer

greg.davignon@bcbc.com

Phone: 604.696.6580

Fax: 604.684.7957

Cheryl Muir
Director of Communications and Events

cheryl.muir@bcbc.com

Phone: 604.696.6582

Cell: 604.812.5965

810, West Pender St

Vancouver, BC V7X 1J1

BCBC MNP
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