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Introduction
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Background
•

British Columbia (B.C.) businesses make substantial
donations to a variety of charitable organizations.

•

No comprehensive study exists on the current level of
overall charitable contributions made by B.C.
businesses.

•

On behalf of the Business Council of British Columbia,
MNP LLP (MNP) therefore conducted a study on
charitable giving, through a variety of channels and
forms, by B.C. businesses.
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Methodology
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Complexity of Estimating
Giving
1. There is no uniform reporting template or method on
charitable giving by businesses.
2. Businesses give through a variety of channels:
Types of Charitable Giving
Cash donations
Sponsorship
Long term partnerships
In kind donations
Volunteering
Cause marketing
Donations to corporate foundation
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Complexity of Estimating
Giving
3. Businesses also mobilize employees and customers:
Types of Employee and Customer Mobilization
Raising money from employees
Supporting employee volunteering
Providing payroll deduction program
Making matching grants for employee contributions
Raising funds from customers or suppliers
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Data Collection
1. Conducted an online survey and gathered donation and
sponsorship data by researching corporate websites
across industry sectors. Total sample size of about 80
businesses.
2. Reviewed past studies on corporate giving (see
Appendix).
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Data Analysis
•

We found a general relationship between the size of
operation (number of employees) and amount of
corporate donations.

•

Consequently, the population estimates were obtained
using average donation per employee.

•

Businesses without employees were excluded from the
analysis.
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Businesses in B.C.
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Businesses in B.C. by Number
of Employees
Total Number of Businesses in B.C. (2011)
Micro (1 - 4 employees)

98,700

Small (5 - 49 employees)

68,400

Large (50 - 499 employees)

6,120

Very Large (over 500 employees)

280

Total

173,500
Businesses by Number of Employees
3.5%

0.2%
Micro (1 - 4 employees)
Small (5 - 49 employees)

39.4%
56.9%

Large (50 - 499 employees)
Very Large (over 500 employees)

Source: BC Stats and Statistics Canada
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Businesses by Industry

BC Businesses by Industry (businesses with employees, 2011)
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Charities in B.C.

12

Charities in Canada and B.C.
•

There are over 80,000 charities in Canada registered with
the Canada Revenue Agency.*

•

Canada's charities employ about 2 million people.*

•

About 14% of charities registered in Canada are located
in B.C.*

•

In 2011, personal donations claimed by B.C. residents on
tax returns totalled $1.3 billion.**

•

B.C.’s largest 20 charities have been reported to receive
37% of total donations given to charity in the province.***

Sources: *The Charities File based on the Canadian Revenue Agency and Statistics Canada; *Statistics Canada
CANSIM 111-0001; ***Charity Intelligence and Vancouver Sun.
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Distribution of Non-Profit and
Voluntary Organizations
Percentage of Organizations by Primary Activity Area
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Source: Imagine Canada, “The Nonprofit and Voluntary Sector in British Columbia,” 2006.

14

Vancouver Foundation 2010
Survey of 575 BC Charities
Location of Charities

Source: Figure taken from the Vancouver Foundation’s 2010 “Survey of Non-Profits and Charities in British
Columbia”. The online survey sample included 575 BC charities.
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Vancouver Foundation 2010
Survey of 575 BC Charities
Revenue Sources (Average Percent Revenue From)

Source: Figure taken from the Vancouver Foundation’s 2010 “Survey of Non-Profits and Charities in British
Columbia”. The online survey sample included 575 BC charities.
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Charitable Giving by
B.C. Businesses
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Estimated Corporate Donations
Per Employee
•

Based on survey information and other data, we
estimated average annual donations per employee by
companies that make charitable donations.
Company Size

Average Donation
Per Employee (2012)

Micro (1 - 4 employees)

$400

Small (1 - 49 employees)

$684

Large (50 - 499 employees)

$844

Very Large (over 500 employees)
Overall

$1,170
$837
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Estimated Corporate Donations
– Total
•

•

Owners of small businesses often opt to make personal instead of
corporate donations due to higher income tax benefits;
consequently, only a small percentage of micro and small
businesses make charitable contributions.
We estimate the total charitable cash donations by B.C. businesses
in 2012 at approximately $315 million.

Company Size

Total Donations
(2012, in
$millions)

Percentage of
Total

$4

1%

$23

7%

Large (50 - 499 employees)

$107

34%

Very Large (over 500
employees)

$181

58%

Overall

$315

100%

Micro (1 - 4 employees)
Small (1 - 49 employees)
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Total Corporate Giving –
Donations, Sponsorships and Partnerships

•

In addition to donations, B.C. businesses make
contributions through sponsorships and partnerships. We
estimate donations to constitute roughly 85% of total
corporate giving.
Type of Giving

Total
Contributions
(2012, in
$millions)

Percentage of
Total

$315

85%

Sponsorships

$37

10%

Partnerships

$18

5%

$370

100%

Donations

Total
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Contributions by Type of Charity
•
•

B.C. businesses make contributions to a variety of charities.
We estimate that social services, health and education receive the
largest portions of contributions.

25%

Cash Contributions by Type of Charity (Percentage Donated)
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Source: MNP Survey
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Staff Mobilization – Research
Many companies mobilize staff:
• 83% of U.S. Fortune 500 companies offer matching
programs, and matching gifts comprise an average 12%
of total corporate cash giving.
• 43% of Canadian businesses support employee
volunteering and over half of them gave employees
unpaid time off to volunteer.
• 18% of Canadian companies encourage employees to
raise money and 10% match employee contributions.
Sources: CECP 2012 and Imagine Canada 2010.
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Case Studies
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Case Studies
•
•
•

Today, B.C. businesses do more than just write cheques
to charity.
Companies support community needs and development
that align with corporate values.
This presentation highlights case studies of strategic
community involvement.
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Case Study – New Car Dealers
Association of B.C.
•

•

•

Across BC, new car dealers donate
to charities such as United Way,
YMCA, Children’s Hospital, Food
Banks and community initiatives.
NCDABC members organize monthly
fundraising and sponsor youth
groups, sports teams and local
school programs.
According to a 2011 MNP study,
members of NCDABC donate over
$13 million annually to charity.

Regional Geographic Distribution of
BC New Car Dealerships
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Case Study – New Car Dealers
Association of B.C.
•

•

•

The NCDABC is one of Special
Olympics BC’s longest continual
sponsors.
Over 27 years NCDABC has raised
more than $3 million through its
annual silent auction.
In addition, members have also
supported Special Olympics BC by
providing vehicles for events,
attending and participating in
fundraising dinners and golf
tournaments, supporting community
Special Olympics programs
throughout BC, and encouraging
people to volunteer.
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Case Study – TELUS,
“We give where we live”
•

•

•

Telus has contributed a total of
more than $300 million to
charities and volunteered 4.8
million hours of service to local
communities since 2000.
Telus was named the most
outstanding philanthropic
corporation globally for 2010.
Telus seeks to create stronger
communities by funding initiatives
that support arts and culture,
education and sport, and health
and well-being.
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Case Study – TELUS,
Highlight Initiative
•

•

•

In January 2013, Telus launched
the Give Where You Live
educational program in
partnership with Free the
Children.
The Program aims to educate,
encourage and empower young
Canadians to identify social
issues, take action and become
educated leaders of tomorrow.
The Give Where You Live
curriculum and speaking tours
will launch in 40 B.C. middle and
secondary schools in 2013.

“If all students could
learn about
philanthropy, more
people would be
empowered to take
action. And I believe if
people aren’t aware of
something, they don’t
have the opportunity to
take action. If people
don’t know, they don’t
care, they don’t act. So
people need to be
made aware and
become empowered to
do something.”
-Leon Lai, a BC Grade
12 student

28

Case Study – Britco
•

•

•

Britco’s charitable giving programs
fall under its Building Stronger
Communities initiative, which has
three broad themes – education for
youth, increased community activity
through sport, and supporting
meaningful Aboriginal partnerships.
Britco has made a commitment to
contribute 1.5% of its net profits
back to the communities in which it
has operations.
Each Britco location supports the
local Food Bank and funds
scholarships for students
graduating from high school.
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Case Study – Britco
•

•

Britco worked with the Hon.
Steven Point (right) to donate
library facilities to remote First
Nations communities.The most
recent library building was
dedicated by the Hon. Judith
Guichon, Lieutenant Governor of
BC (below centre).
Britco will donate 10 libraries
valued at about $500,000 over 5
years.
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Case Study – Britco
•

•

•

Britco has partnered with
“Indspire”, to fund three
scholarships annually for
Aboriginal students in postsecondary programs in BC.
Britco’s commitment to Indspire is
$100,000 over three years.
Robyn Kruger (right) one of the
2013 recipients is from the
Okanagan First NationsSouthern Interior Salish.
Britco also sponsors The Indspire
Awards which recognize
Indigenous professionals and
youth who demonstrate
outstanding career achievement.
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Case Study – BLG LLP
•

•

•

Law firm Borden Ladner Gervais
(BLG) has created a “BLG
Reads to Kids” program that has
resulted in nearly 4,000 books
being donated to elementary
school libraries in the Metro
Vancouver region.
The program brings BLG
volunteers into classrooms to
celebrate reading, share stories
and read with the children.
BLG Reads to Kids has also built
reading areas, created
scholarship funds and a Santa
toy donation program.
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Case Study – United Way of
the Lower Mainland
•

•
•

•

An example of an organization that receives contributions
through businesses mobilizing their staff is the United Way of
the Lower Mainland (UWLM).
UWLM works to create positive social change in the
community.
Partners with businesses and unions to invest financial and
human resources in support of solutions to child poverty,
bullying and seniors’ isolation.
Has approximately 4,000 volunteers from workplaces around
the region who help raise almost $30M annually.
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Case Study – United Way of
the Lower Mainland
•
•

•
•

In 2012/13, there were 775 employee giving campaigns.
Workplace giving accounted for 81% of annual fundraising
campaigns in 2012/13:
•
61% came from employee giving.
•
20% came from corporate gifts.
•
Average employee gift of $427.
•
Average corporate gift of $18,146.
Two new workplace employee-giving campaigns in 2012/13
raised more than $225,000 each
Twenty one new employee giving campaigns came on board
raising an additional $561,000 for UWLM.
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Summary
•
•
•

•

B.C. businesses make donations to a variety of charitable
organizations.
Contributions are made by businesses of all sizes from
across the province.
This study estimates that, annually:
• About $837 are donated per employee by B.C.
businesses that make charitable donations.
• About $315 million is donated in total by B.C.
businesses.
• Businesses give another $55 million in sponsorship and
partnership contributions.
Additionally, there are corporate contributions through staff
and client mobilization.
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Appendix - Sources
Consulted
•

Business in Vancouver’s “Biggest Corporate Donors” List,”
2012.

•

CECP, “Giving in Numbers: Corporate Giving Standard,” 2012.

•

Imagine Canada: “Corporate Giving Canada: The Latest Data,
Trends, and Implications.”

•

Imagine Canada, “Insights for Strategic Corporate
Fundraising: Further Findings from the Canada Survey of
Business Contributions to Community,” 2010.

•

Imagine Canada, “The Nonprofit and Voluntary Sector in
British Columbia,” 2006.

•

Vancouver Foundation, “After the Sun: A Survey of Non-Profits
and Charities in British Columbia,” 2010.
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About the Business Council
•

•

•

The BCBC, in its 47th year as the premier business
organization in BC, represents 260 leading companies
and enterprises in every key sector of the economy.
The BCBC aims to produce timely and exceptional
public-policy research and advice on issues to enhance
BC’s competitiveness and prosperity.
The BCBC’s membership, found throughout every region
of BC, represents 25 percent of all jobs in the province.
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About MNP
•
•
•
•
•

MNP is the fastest growing major chartered accountancy
and business advisory firm in Canada
70 offices across Canada, 15 of which are in BC
Over 2,800 team members across Canada
Member of Praxity AISBL, a global alliance of
independent firms
Among 50 Best Employers in Canada (Maclean’s) – 4th
year in a row
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